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BASINGSTOKE COLLEGE of TECHNOLOGY 

 

JOB DESCRIPTION 

 

JOB TITLE:    Head of Marketing  (0.6081 FTE) 

 

SALARY:    M5  

   

REPORTING TO:   Principal  

 

 

MAIN PURPOSE OF POST 

 
The Head of Marketing is responsible for: 

 

 The development and implementation of the College Marketing and Communications 
Strategy in alignment with the Strategic Plan to position BCoT robustly in the market.   
 

 The management, implementation and development of the corporate brand to maximise 
exposure and build brand awareness and positive associated brand values. 

 

 The successful implementation of a student recruitment strategy that builds market share and 
develops an established market position.  

 

 The management of corporate reputation through positive external relations including 
schools’ liaison and employer engagement; supported by relevant PR and media exposure 
and exemplary customer service.  

 

 The provision of outstanding and impactful leadership and direction to the marketing and 
communications team.  

 

Working within marketing the role will contribute to the achievement of the college’s 

Strategic Plan: 
 

Strategic Priority  
 
1:  A curriculum focussed on skills   
 
Objective: ensuring our work is meeting skills demand in the economy 
 
2:  Learners’ skills and experience   
 
Objective:  ensuring our learners gain the skills employers needs 
 
3:  Our people and culture   
 
Objective: ensuring staff achieve their full potential and deliver the best possible experience to 
learners and employers 
 
4:  Learning resources   
 
Objective:  high quality learning resources and accommodation, underpinned by strong financial 
health 
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MAIN DUTIES AND RESPONSIBILITIES: 

 

The duties and responsibilities are as follows: 
 

1.0 Marketing & Communications  
 
1.1 To develop and implement the Marketing Strategy and operational plans along 

with the annual Self-Assessment Report and Quality Improvement Plan. 
 
1.2 To develop a segmented approach to marketing, which identifies the college’s 

core and emerging markets, and provides opportunities to improve positioning in 
those markets. 

 
1.3 To meet student recruitment and income targets in all key areas - 16-18s, adults, 

part-time, apprenticeships, commercial income, employer engagement and HE.  
 

1.4 To establish a clear and defined market proposition that establishes a robust 
market position and builds reputation among the college’s key target audiences 
and community. 

 
1.5 To deliver innovative and relevant integrated marketing campaigns that are clearly 

aligned with the proposition and raise awareness and profile of the organisation. 
 

1.6 To efficiently and effectively liaise with heads of curriculum and service 
departments to produce corporate marketing plans in alignment with the wider 
marketing strategy. To improve workflow, efficiency and corporate integration of 
messages and brand. 

 
1.7 To develop an integrated approach to marketing and communications across the 

student journey – with specific emphasis on customer service and response 
processes to maximise conversion from enquiry to enrolment. 

 
1.8 To establish a digital presence aligned to a clearly defined digital strategy that 

integrates all digital elements including the website, social media, digital 
marketing, email marketing and data collection.  

 
1.9 To produce high quality internal and external marketing collateral and 

communications materials including our flagship publications that provide accurate 
and detailed information about the college offer while communicating the brand 
values. 

 
1.10 To build on the college’s strong social media profile, developing the scope of 

platforms utlising new and emerging channels and increasing audience size, 
engagement and ranking.  

 
1.11 To build reputation through a strategic PR strategy integrated with marketing, 

digital and student recruitment activities, increasing exposure and profile on a 
local, regional and national basis.  

 
1.12 To work across the college with the Director of Student Experience and the Deputy 

Principal Curriculum, Performance and Innovation to develop an exciting and 
engaging schools’ liaison programme to build relationships at corporate level and 
also engage directly with young people, parents and advisers considering the 
education options. 

 
1.13 To manage and quality assure the corporate brand, ensuring tight adherence to 

corporate guidelines and pragmatic application across a range of materials. 
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1.14 To provide marketing guidance and advice to colleagues, Senior 
Managers and Governors to support growth and quality 
improvement.  

 
1.15 To provide creative support to college and community events to ensure the college 

is represented positively, that branding is appropriately applied and that media 
exposure and relationship building is maximised. 

 
1.16 To work closely with the Deputy Principal Business and other appropriate staff in 

the Business and Apprenticeships Department to enhance the Aspiral Learning 
brand within the overarching employer engagement strategy. 

 
1.17 To build and manage professional relationships with external suppliers and 

agencies (printers, graphic designers) 
 
1.18 To support the college in promoting campus developments to maximum effect with 

key markets and partners. 
 

1.19 To undertake professional development and to deliver training for staff on public 
relations, marketing and related matters. 

 
1.20 To ensure the systematic gathering and reporting of market intelligence to monitor, 

evaluate and report on the impact and outcomes of the marketing strategy to the 
Executive Management Team and the Board of Governors.  

 
1.21 To provide strategic communications advice for emerging projects and initiatives 

and also to prepare for and manage crisis communications to minimise negative 
exposure and manage and restore confidence in the college and its processes and 
systems. 

 
 

2.0 Staff 

 
2.1 To proactively lead, direct and performance manage the Marketing & 

Communications team including the Schools Liaison function to proactively deliver 
the strategy and meet key performance indicators and associated targets. 

 
2.2 To operate the College probationary and PDR (appraisal) processes including the 

individual development plans for staff in the team 
 

3.0 Resources 

 
3.1 To manage the Marketing and Communications budget to ensure best value in 

procurement, and to maximise return on investment.   
 
3.2 To monitor and report on the budgetary performance of the Marketing and 

Communications team. 
 

 This post requires full compliance with Health & Safety, Safeguarding, Equality & Diversity 
and policy and procedures at all times. 

 
 

 This description is not exhaustive: it is intended to give an outline of the current duties and responsibilities.  
Other duties consistent with the post may be introduced through discussion with the post holder. 
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PERSON SPECIFICATION 

JOB TITLE:  Head of Marketing 

DEPARTMENT:  Marketing and Communications 

Criteria Essential Desirable Assessment 

Method (A/I/T) 

    

Qualifications    

Degree and/or high level professional qualification. (i.e. 
Postgraduate diploma)  

  
A 

Membership of CIM or IPR   A 

GCSE Grade C or above (or equivalent) in English and 

maths.  
  A 

GCE A Level English or equivalent    

    

Experience    

Of delivering a full marketing strategy in a customer-facing 
organisation (minimum 3 years) 

  
 

Of delivering successful integrated marketing and 
communications campaigns across the range of the 
marketing mix 

  
A 

Of using a wide and current range of IT systems and 
platforms 

  
 

Of undertaking data analysis and market research in a 
marketing context (not academic only) and utlising data to 
inform strategy 

  
 

Of leading marketing activities in an educational or service 
environment 

  
A 

Of the management of budget and resources (4 years)   A 

Of handling high profile media relations and PR campaigns   A/I 

Of managing and leading a team   A/I 

Of meeting deadlines and working well under pressure   A/I 

    

Knowledge and Skills    

Up-to-date knowledge of FE and HE educational context   I 

Advanced knowledge of digital communications and social 
media  

  
I 

Of marketing theory and strategies in a service environment.   I 

Excellent copywriting and presentation skills 

 
  A/I 

Personal Qualities     

Confident and capable person - able to debate, advise and 
influence senior colleagues 

  I 

Pragmatic, solution oriented person who can navigate 
project issues and can create solutions and direct others 
accordingly 

  I 

Commitment to safeguarding and promoting the welfare of 
all our learners 

  A/I 

Commitment to Equality and Diversity   A/I 

Evidence of continuing professional development   A/I 

Vehicle owner/driver with business use insurance cover   A 

 

A = Application 

I  = Interview 

T = Test 

 

 

In addition to the formal interview the college may use other exercises and tests to evaluate the candidates 


