
 

 

JOB DESCRIPTION 

Post title: Marketing Manager 

Grade/salary: Grade B 

Reports to: Head of Marketing and Communications 

Direct report(s): Marketing Assistant(s)  

Position: Full time, all year round (52 weeks) 

 

PURPOSE OF THE POST 

To provide professional marketing expertise in the management, development, delivery and 

evaluation of all activity for the assigned portfolio, with a focus on the recruitment and retention of 

students; attracting and retaining the best staff; and building and maintaining academy brands. 

To ensure that all marketing activity takes a customer centric approach based on an understanding 

of the market. 

To create compelling multi-channel marketing campaigns which embrace digital innovation to 

deliver the best return on investment.  

To ensure the effective liaison and collaboration between corporate functions and academies, 

optimising the available marketing and communications expertise to deliver agreed objectives. 

To be an ambassador for and the key marketing contact for assigned academies, and where 

appropriate represent Diverse Academies in a corporate capacity. 

 

MAIN DUTIES AND RESPONSIBILITIES 

 Work closely with the Head of Marketing and Communications to contribute to the trust-wide 

marketing strategy and deliver strategic priorities, working to Tier 3 ISBL Professional 

Standards. 

 

 For the designated portfolio, take overall responsibility for the development, delivery and 

evaluation of multi-channel marketing and communication plans.  

 

 Motivate, lead and manage all direct reports and other staff where required. Allocate 

responsibilities, work plan and manage performance. Provide guidance, coach and support to 

develop staff skills, knowledge and understanding. Carry out annual appraisals, set and agree 

objectives, giving regular feedback to ensure targets are met. 

 

 Establish credibility by providing strategic marketing advice and support, working effectively 

with stakeholders at all levels across the organisation. 

 

 Lead the work of establishing the transition of marketing activity toward high-value campaign 

developments and away from low-value promotional outputs. 

 

 Support a digital by default culture, using new technologies to raise profile and deliver an 

enhanced user experience. 

https://isbl.org.uk/Standards/assets/pdf/MARKETING.pdf
https://isbl.org.uk/Standards/assets/pdf/MARKETING.pdf


 

 

 Identify and develop entrepreneurial and creative solutions to marketing challenges. Translate 

these into planned activity, taking considered risk in order to innovate. 

 

 Seek out, develop and manage opportunities for income generation, effectively monitoring 

activities to minimise associated risks.  

 

 Regularly analyse and interpret information such as market data, customer insight and 

competitor activity. Use this intelligence to provide advice, inform and engage all stakeholders. 

 

 Identify local, regional and national PR opportunities, working with the PR and Communications 

Officer on delivery. 

 

 Work closely with teams internally and externally, at all levels, to ensure a coherent and 

consistent approach is applied to communications, branding and messages, and all understand 

and agree campaign objectives. 

 

 Adhere to, and make recommendations for the improvement of, tight practices, governance and 

guidelines. 

 

 Manage your area of responsibility consistently and professionally, demonstrating a 

commitment to both marketing and trust ambitions. 

 

 Champion change, support new and collaborative ways of working. Lead by example to work 

efficiently and maximise inter-team expertise in order to achieve goals. 

 

 Act as ambassador for the marketing function at all opportunities, to underline the skills and 

services available, as well as the importance of the function in delivering the trust's strategic 

aims. 

 

 Effectively manage financial resources and lead on the cost-benefit analysis of marketing 

activities for your portfolio. 

 

 Ensure the appropriate escalation of issues and areas of concern to the relevant manager. 

 

 Demonstrate a commitment to the ongoing development of yourself and others. 

  



 

 

PERSON SPECIFICATION 

The following qualities are all deemed fundamental to the requirements of the post. The Trust will, 

therefore, be seeking evidence of these in the selection process, which will include the application, 

interview(s) and references. 

The Trust is seeking to appoint highly skilled, dynamic, flexible and committed staff with the 

potential to help us realise our vision and strategic objectives. The appointing panel will, therefore, 

require sufficient evidence of ability and achievement in each of the following areas in order to 

make an appointment. 

Category Essential  Desirable Evidence 

Qualifications 

Educated to degree standard (or equivalent experience)   
Application 

form 
Professional qualification and/or membership of 
relevant professional body (e.g. CIPR, CIM) 

  

Experience, knowledge and understanding 

Experience of developing and delivering marketing 
strategy for a diverse portfolio 

  

Application 
form / 

Interview / 
References 

Proven ability to successfully develop and implement 
multi-channel marketing and communication plans 

  

Knowledge and experience of developing digital 
marketing initiatives 

  

Experience of leading, motivating and managing a 
marketing team 

  

Experience of delivering change management   

Experienced in deploying resources and project  
management 

  

Experience of cost conscious financial planning, budget 
monitoring and control 

  

Competent with usage and measurement of social 
media platforms 

  

Experience of using data and its analysis to inform 
decision-making and campaign planning 

  

Personal attributes and qualities 

Ability to work within teams, lead and motivate others 
in a changing environment 

  

Interview 

Excellent interpersonal and communication skills 
including report writing, copywriting and/or editing 
skills 

  

Ability to influence senior people and events through 
personal visibility, evidenced argument and high levels 
of skills in professional discipline 

  

Capacity to plan and work strategically   

Able to make, or advise on, and implement difficult or 
unpopular decisions as appropriate 

  

Good planning and organisational skills with the ability 
to manage conflicting demands and meet deadlines 

  

Other 

Able to work flexibly including regular travel across the 
geographic coverage of the group and occasional 
evenings, according to the needs of the service 

  
Interview 

The post holder will be subject to an enhanced 
Disclosure & Barring Service check 

  



 

 

The post holder will be required to hold appropriate 
membership of a professional body 

  Pre-
employment 

checks Prior to confirming an appointment to the Trust, 
individuals are asked to complete a medical 
questionnaire in order that the Trusts Occupational 

  

Health provider can ascertain their medical fitness for 
the post 

  

 


